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Background

As part of the Via North Point initiative, the Hong Kong Arts Centre invited Neighborhood Inno-
vation Lab (NIL) to study how people in North Point are currently using, thinking, and
feeling towards their neighborhood through online surveys and on-site polling cam-
paigns. The objective is to engage the community with a series of participatory programs, to
explore connecting the new and the old areas in the district, building capacity on public space,
celebrating the uniqueness of North Point and hence cultivating a sense of belonging and build-
ing the cultural citizenship through imaginations of urban spaces.

Methodology

Desktop Research

Desk Research

Field Observation

Actionable Insights

Online Survey
259 Participants

Quantitative
Analysis

Qualitative
Analysis

Street Pollin
(June 2020)
112 Participants

(1-1 interviews
and observations)

(Street Polling,Online
& Offline Surveys)

1-on-1 interviews
18 interviewees

Fig 1: Methodology

The project aims to understand the public’s perception towards the North Point neighborhood
and its open spaces. To this end, NIL used a combination of desktop research, quantitative anal-
ysis and qualitative analysis conducted between March and November 2020. The desktop re-
search, consisting of gathering existing published insights and field observations, aims to un-
derstand and hypothesize the current issues in North Point. These existing insights inform our
research directions for the subsequent stages. The quantitative analysis is consisted of two
surveys. The first focuses on understanding the public’s perception of North Point in general and
their behavior pattern, and the second survey aims to understand the public’s behavior and per-
ception around Chun Yeung Street and it's surrounding public spaces. The qualitative analysis
features story bubbles, a tool to encourage the public to express their aspirations towards the
neighborhood, and 18 1-on-1 interviews with different members of the North Point community
for in-depth understanding of their opinions towards the neighborhood.

Fig.1 Methodology




Desktop Research

Rich Historical Context Income Inequality
North Point has a rich historical context; $ High degree of income inequality: median household income of
long development history { some parts of North Point is only around $24k, others such as

Provident Center doubled of its neighboring community at around
$47k

Large Proportion of Elderly
North Point area has larger proportion of elderly (16.6%);
and smaller proportion of young families

Subdivided Units (SDU)
Larger number of Subdivided Units in Eastern District (8400)

Fig.2 Characteristics of North Point
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Fig.3 Age of Buildings in North Point

The Desktop Research chapter presents insights and analysis based on published data, online
resources and field observations. The census and online data reveal North Point to be a densely Fig.2 Characteristics of North Point
populated and diverse area in terms of age and socio-economic clusters.

These issues are also reflected in and enabled by the types of urban developments in the area,
with urban developments from different eras and price range coexisting. Fig. 3 shows the ex-
tent of the range of development, from the State Theatre Complex @(developed in 1952) to the
new Victoria Harbour development along the waterfront (completed in 2020). The older devel-
opments, often with smaller plot sizes, are organized around Chun Yeung Street, Marble Road
and towards the slope in the South; whereas the harbour developments of much larger plot sizes
like Provident Center @ are from the 80s onwards. The age of buildings also roughly correlates Fig.3 Age of Buildings in North Point
to the affordability of real estate in the area. The waterfront development Victoria Harbour @ is
known to be one of the most expensive real estates in Hong Kong' and buildings along Chun
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Chun Yeung Street, famed as a vibrant street Street sleepers occupying the footbridge at Tong Victoria Harbour development on the waterfront, one

market that is very popular among locals. Shui Road. of the most expensive housing developments in
Hong Kong.

Environment: Hygiene Concerns
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The pedestrian bridge populated by homeless people Feral pigeons seen in large numbers across the foot- Shops extending their storefronts to store vege-
was set on fire in April, 2020. After the fire, the bridge bridge reducing its usage. tables in large containers during the day occupying
section was barricaded and its cover removed. the street and making it unhygienic for pedestrians

and residents.

Informal Activities: Street Sleepers, Hawker Spots
?—
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Domestic helpers and elderly occupying space under- Tong Shui Road Public Pier also acting as public Shopkeepers setting up their temporary spots to
neath Provident Centre. open space on top of serving as a pier. sell vegetables or daily necessities is a common sight
around Chun Yeung Street.

Public Furniture: Usage

Elderly using their own furniture in public spaces At the intersection of North Point Road and Chun Sheltered area populated by different users.
at the pier. Yeung Street, people using informal and formal
seating.

Fig.4 Fieldwork Photos
(March-June 2020)



Yeung Street and Marble Road are often occupied by subdivided units.? The old neighborhoods
are in the process of being redeveloped, such as in the case of State Theatre Complex, just pur-
chased by New World Development for conservation and redevelopment as of 2020.% This raises
questions and concerns about community displacement.

The results of these disparities can be observed in the urban environments in North Point. The
significantly different scenarios of the homeless-occupied pedestrian bridge, the lively but unor-
ganized Chun Yeung Street market and the newly developed waterfront malls reveals significant-
ly different realities that co-exist in the neighborhood.

The vibrant, informal activities along Chun Yeung Street and its surrounding area provide urban
vibrancy and diversity of public life, such as the use of movable, private seating on the streets
and temporary stalls along the market street. However these activities also put on challenges
regarding hygiene, management and safety. One of such examples would be the arson incident
of the pedestrian bridge near Tong Shui Road, where the bridge section formerly occupied by
homeless people was burnt down in April, 2020.* The vibrant market life also results in loud
noises that disturb the residents living above.

The issues and potentials of the area around Chun Yeung Street are presented in the SWOT
analysis below.

Fig.4 Fieldwork Photos

Fig.5 SWOT Analysis

Aesthetic, hygiene and accessibility issues caused by market activity

Strength Weakness
> Vibrant area > Frequent pedestrian vehicle conflict
> Diversified shop types >
> Visual corridor Poor lighting at night
> Strong sense of community > Homelessness on footbridge
>

Fragmented neighborhoods with little interactions

Opportunity Threat

> Bridge already existing communities in the Area > Social tension between shop owners and residents because of

> Develop local characteristic noise and hygiene around Chun Yeung Street area

> Social interaction due to wet market and sitting out area > Potential conflicts between people of different socio-economic
status

Fig.5 SWOT Analysis
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Engagement Event & Online Survey

Fig.6 Street Booth Set Up in Chun Yeung Street

The Hong Kong Arts Centre collaborated with designer Kevin Cheung to design a street booth,
which we used as a setting to collect qualitative and quantitative data in North Point. The street
booth was expanded and set up on June 27th, 2020 from 10am-6pm at the intersection of Chun
Yeung Street and North Point Road with the help of community ambassadors.

The expanded street booth collected data in 4 ways. We started with community polling @, where
the public were invited to answer multiple-choice questions on the racks with stickers distributed
to them. 112 people responded to our polling physically. This is complemented by the online
survey @ , where public with smart phones were invited to complete the more detailed survey
online by scanning the QR code. The digital survey was also promoted online in order to reach a
wider audience. The online survey reached 98 people. The data collected in physical and digital
polling served as the basis for our quantitative analysis.

For qualitative research, the public were invited to fill in story bubbles ®, where we asked the
respondents to answer to questions such as what they miss about the neighborhood, what they
wish the neighbourhood had and what they are willing to contribute to. This is complemented
by listening @, where we conducted 18 1-on-1 interviews with people in the area. The summary
of the qualitative research is attached in the appendix.

In addition to conducting research on the perception on North Point in general, a survey was
also conducted specifically on Chun Yeung Street and its surrounding public spaces, with a
focus on the sitting out area at the intersection of Chun Yeung Street and Tong Shui Road. The
survey received 168 responses as a combination of online survey and on-site survey conducted
on 30 September 2020
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Quantitative Research

The quantitative research findings presented below are the results of two sets of questions, the
first set investigates on the general impression of North Point (NP), conducted both online and
on the street. The other set is specifically about the public’s impression on Chun Yeung Street
(CYS) and the public space at the intersection of Tong Shui Road and Chun Yeung Street.

The surveys, conducted both physical and online, revealed notable differences and potential
biases that exist in the quantitative research. While respondents to both surveys are female
inclined, the respondents to physical polling are mostly 65+ while the ones of online polling are
mostly 18-35. The two results sometimes yield significant differences in views such as in the way
of how neighborhood problems should be addressed.

The difference between physical and online polling results seem to show that on-site polling
respondents, mostly consisting of elderly shoppers at Chun Yeung Street, are more pragmatic
than the younger online respondents. The online respondents put more emphasis on walking
experience, market vibrancy, the importance of heritage, neighbourhood planning, and a strong
preference against indoor markets.

Survey Key Findings

General Impression of North Point

M (69)
251714 (66)
Tl 3P (54)

~50%

Ms. North Point

Extent of North Point Important Aspects

Almost half of the respondents (49%) The participants name accessibility

consider North Point as the large (69resp.), walkability to daily needs

region defined by Fortress Hill, Quarry  (66resp.) and affordability (54resp.) as

Bay and Mid Levels. the most important aspects in North
Point.

Age Perception
Almost half of the respondents (48%)
feel North Point is old and traditional.

Daily Habits and Usage

i55(128)
FE)E (110)

R (83) 60%

N

? "He

Destination of Walking
The most popular destinations of walk-

ing are restaurants (96resp.), shops for
daily necessities (94resp.) and open
space/green space (52resp.).

Most Visited Destinations On Foot
The most visited destinations on foot
are the market (128resp.), retail shops
(110resp.) and bakery/cha chaan teng
(84resp.).

Preference of Walking

More than half of the respondents
(60%) value convenience over experi-
ence/vibrancy while walking.

Chun Yeung Street Survey

Total Respondents

164 (online and street intercept survey,
inputted into online platform)

Fig.7

General North Point Survey Findings
Total Respondents:

112 (community polling)+95 (online)

Fig.7 North Point Survey Findings

Fig.8 Chun Yeung Street Survey
Key Findings

mm General North Point Survey Findings
= Chun Yeung Street Survey Findings

Resp. = Respondents
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Market Preference

More than half of the respondents
(55%) prefer to buy daily groceries
and vegetables at the open air market,
followed by supermarket (31%) and
public indoor market (14%)

@ Neighbourhood Innovation Lab 7



Survey Key Findings

Preference on Neighbourhood

m:

54%

71%

Heritage and Modernity
71% of respondents appreciate the
blending of heritage and modernity.

Future Neighbourhood Transformations
Almost half of the online respondents
(42%) value neighborhood planning
over public space projects (32%) for
future neighbourhood transformations.

Future Neighbourhood Transformations
More than half of the physical polling
respondents (54%) value public infra-
structure/public space projects over
events (20%) or neighborhood planning
(12%) for future neighbourhood trans-
formations.

INFHZERT(111)
AN ZESZ PR (91)
XAt(84)

BRI %4 i posdl pRepy

FifE AR B 54
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Preferred Qualities in North Point

Respondents prefer good hygiene (75%) over street market vibrancy (25%), liveli-
ness (68%) over privacy (32%), heritage (67%) over modernity (33%), green spac-
es(69%) over cultural spaces(31%), and safety (569%) over convenience (41%).

Elements for Future Neighbourhood
Elements thought of to be effective for
future neighborhood transformation
projects are open space/park (111resp.),
support of small businesses (91resp.)
and culture (84resp.)

Street Market Usage

<1hr

Frequency of Visiting Chun Yeung St

Almost half of the respondents (46%)
respondents go to Chun Yeung Street
multiple times a week.

Time Spent in Chun Yeung Street
80% respondents stay in Chun Yeung
Street for less than an hour.

Popular Time of Visit
The most popular time to visit Chun
Yeung Street is 12-5pm.

Social Interactions Among Neighbourhood

40% %)
AL A

Connection to North Point

Hi |

45%

Frequency of Talking to Neighbours Content of Talks with Neighbours

mm General North Point Survey Findings
= Chun Yeung Street Survey Findings

44%

North Point Waterfront Popularity
Almost half of the respondents (44%)
visit the waterfront less than once a
month.

SALTEEN(91)

ax e /N (79)

Most Attractive Public Activities

The most attractive public activities are
cultural activities (91resp), establishing
parklets (79resp) and art installation
(63resp).

71%

Contributing to North Point

Almost half of the respondents (40%)
feel connected to the North Point
neighborhood.

Almost half (45%) of the conversations
between neighbors are just greetings.

More than half of the respondents
(57%) almost never talk to their neigh-
bors.

71% of the respondents are willing to
contribute towards making changes
to enhance the atmosphere of North
Point.



Preference on Public Space

I 5

71%

Preferred Seating Types

71% of the respondents prefer having
fixed public seating over flexible
furniture.

Jifl P& diE 1k (4.0)
i Sl 74 (4.0)
JeRgii 3L (3.9)

Important Aspects of Public Spaces
The aspects of the public spaces from
the most important to the least are
access and linkage (4.0), comfort and
image (4.0), cultural relevance (3.9)and
sociability (3.5).

*number in bracket indicating average rating from
1tob

Preferred Seating
Almost half of the respondents (45%)

prefer seats that are organized along
the edge/planter.

Respondent Profile
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Respondent Gender Profile
Nearly 7 out of 10 of our respondents
are female (66%).

iy

Feeling Towards Sitting Out Area

BRI R (T1%)

Tk Z ik (38%)

Reasons for Dissatisfactions

62% of the respondents are not
satisfied with the sitting area at Chun
Yeung Street.

0

—

Elements for Spatial Improvement

Respondents are dissatisfied with poor
sanitation (79%), lack of green space
(38%) and non-flexible seating (31%).

@

77%

Chun Yeung Street Open Space Usage

The most important elements to be
incorporated at the sitting out area at
Chun Yeung Street for spatial improve-
ment are green plantations (58resp.),
lawn for different activities (54resp.)
and covered areas (50resp.).
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Respondent Age Profile
Online respondents are mostly 18-35,

while respondents in community poll-
ing are mostly 65+.

77% of respondents have never use
the open spaces near Chun Yeung
Street.

Visit For

Friends 8% Live+Work 7%

Visit For
Shops 239

Work 11% Live 52%

Profile of North Point Survey
Respondents

70% of respondents live or work in
North Point.

R7E(63)
H#)(55)
& TAEAREL(55)

Preferred Experience in Public Space

Respondents hope that the public

space at Chun Yeung Street could offer
space for rest (63 resp.), interaction (55
resp.), and pause from work (55 resp.).

Preferred Materials

Most respondents would like the
public furniture designs to be made of
sustainable materials, namely recycled
materials (33%) or wood (32%).

28% 37%

Profile of Chun Yeung Street Survey
Respondents

Most of the Respondents (85%) have
been to Chun Yeung Street, Most
respondents either shop (37%) or live
(28%) there.
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Research Insights

The insights and recommendations below are based on site observations, quantitative research
and qualitative research conducted from March to November, 2020.

1. Desire for More and Better Public Facilities

There is a strong desire for more public facilities and open spaces in the area both from sur-
veys and interviews. Survey respondents voiced out public space as the most preferred element
to be incorporated in neighbourhood transformations, where as many interviewees expressed
how North Point is too crowded, noisy, chaotic, with a lack of swimming pools and large lawns,
many of which related to the density and lack of large open spaces in the area.

2. Fragmented North Point

Less than half of our survey respondents (40%) feel connected to North Point, suggesting that
community cohesions in the area are not defined by districts. The area is urbanistically, so-
cio-economically, culturally and demographically fragmented. These fragmentations re-
sults in multiple tensions and lifestyle contrasts between different groups.

Urban Fragmentation

Despite the proximity of the harbourfront development from Chun Yeung Street, almost half of
our respondents (44%) go there less than once per month. Interviewees expressed the water-
front development as detached from the rest of North Point, some stating the waterfront is
too fancy and detached from the everyday life of the public, and others are simply not aware of
what is happening in the area.

Urbanistically, the current ground condition near Chun Yeung Street is dominated by cars, divid-
ed by major roads, flyovers and pedestrian traffic, making the walk towards the waterfront
both inconvenient and experientially unpleasant, disincentivizing pedestrians from walk-
ing towards the waterfront. This is enhanced by socio-economic reasons: the Victoria Harbour
development is known to be one of the most expensive pieces of real estate in Hong Kong.
While the Chun Yeung Street market is perceived to be a market for the general
public, the harbourfront developments are perceived as areas built for the higher so-
cio-economic class.

Cultural Fragmentation

North Point is composed of multiple closed communities that rarely interact with each other.
As one of our interviewees pointed out, one rarely bridges across these communities. For exam-
ple, despite many interviewees pointed out the active presence of Fujianese Clansmen Associa-
tions in the area, none of them were part of these associations. Some interviewees also pointed
out that many people in North Point only speak Fujianese but not Cantonese, and feel
further alienated from them after the social movement.

Demographic Fragmentation

This fragmentation can also be observed in terms of demographics. The bridge across Tong
Shui Road has long been occupied by homeless population; yet despite their prominent pres-
ence in the neighbourhood, only 2 out of 18 of our interviewees have talked to them, one of
which is a social worker. Others perceive the bridge to be dirty and dangerous and refrain
from going there.

3. Different Views and Needs for Different Crowds

The fragmentation of North Point is also reflected in the data that we have collected. In order
to reach different residents of North Point, we have conducted surveys both online and on-site.
Our online respondents are mostly consisted of youth of 18-35 year old, where as the on-site
respondents are mostly 40+.

Comparing the results of the on-site and online surveys for North Point, we noticed that opin-
ions from the two formats of survey diverge in certain important topics. Most notably, the on-
line respondents puts more emphasis on walking experience, market vibrancy, the im-
portance of heritage, and neighbourhood planning. The difference between physical and

10
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Story bubble respondent wishing for a
big swimming pool in North Point.

Top: Homeless people occupying the
Tong Shui Road pedestrian bridge.
Bottom: Victoria Harbour, one of the
most expensive real estate in Hong
Kong.



online survey results seem to show that the on-site respondents, mostly consisting of elderly
shopping at Chun Yeung Street, are more pragmatic than the younger online respondents.

4. Chun Yeung Street Market as an Image of North Point

When we asked our interviewees which places best represent North Point, most of them named
Chun Yeung Street as one the most representative spaces that represents the district, among
Sunbeam Theatre, State Theatre and North Point Pier. The street market is frequently mentioned
alongside qualities of vibrancy, convenience, cultural uniqueness and urbanity. The new

constructions along the waterfront, on the other hand, is perceived to be “lifeless”;”all looking
the same” and detached from the real North Point.

5. Tension between Nostalgia of Old Urban Fabric and Contempt for Hygiene Issues in Chun
Yeung Street

The Chun Yeung Street Market is a part of the cultural memory and heritage of North
Point that should to be preserved. However, our interviewees also often describe Chun
Yeung Street in a negative light because of its hygiene issues. Almost all interviewees pointed
out hygiene issues around the area as their main concern with North Point, describing the site as
chaotic and unclean. For most survey respondents, Chun Yeung Street is not a place to rest in.
The majority of our respondents (80%) stay in Chun Yeung Street for less than 1 hour per visit,
and 77% have never used its public spaces, citing hygiene issues as their main dissatisfaction
with them.

The hygiene issue could also be read in light of how the public sometimes prefer going to new
developments in North Point, where their bias towards the new might not imply their preference
towards the style of the new buildings, but that to them the new harbourfront constructions are
cleaner, better planned and more organized than Chun Yeung Street, and therefore more appeal-
ing to be around.

This simultaneous pride towards the image of Chun Yeung Street and the despise of its chaotic
reality presents administrative complexities that would be challenging to resolve.

Chun Yeung Street Market where shop
owners occupy the street as exten-
sions of their shops.
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Design Recommendations

Design Suggestions: Open Space as Connector

By strategically siting open spaces in the area, the spatial interventions have the potential to
address existing issues in the area.

1. Physical Connection Between Urban Fragments

The isolation of the waterfront from other parcels of land in North Point stems from social con-
ditions, but it is also exacerbated by physical boundaries on the ground level, shaped by urban
visions that prioritized cars. North Point could be better integrated by redirecting traffic
routes and making the ground more pedestrian friendly. The design of open spaces can
play a role in directing pedestrian traffic towards the waterfront.

2. Social Connector Between Different Communities

The open space could be programmed with facilities that are attractive to different user
groups. This could be supported by seating arrangements that facilitate certain kinds of activ-
ities and interactions between individuals. The open space could also act as setting for events
that gather people from different social groups.

3. Integrating Heritage of North Point with New Developments

The design of open spaces could become a vehicle to address and respond to collective
memories of North Point. This could serve as a means through which new developments in
the district could become more connected to the neighbourhood’s heritage.

4. Cultivating Community Cohesion Through a Living Design

Despite spatial design certainly has a role to play in facilitating community cohesion and social
meanings, these visions could not be achieved by design alone. The intentions of designers
have to be complemented by other ways to facilitate community development, such as
events, community organizations, government policies and management; their successes de-
pendent on other factors such as community participation and political climate. It is important
that the design is not only a product imposed on the community but a living design that is
a part of the community. In this way, the space and its management could become a tool to
empower communities that are not as privileged.

5. Challenge of Design Towards Negotiating Spatial Restrictions and Informal Practices

Some social issues, such as the hygiene issue around Chun Yeung Street could be more effec-
tively resolved by methods other than spatial design. The issues are administrative and
cultural; the hygiene issue, for instance, is tied to the culture of occupying public street in trading
and the methods of delivery and logistics in a dense environment. As one of the interviewees
pointed out, there is a strong presence of trading association at the Chun Yeung street market
and an ecology around the collection of foam boxes. It would be up to an entity, agency or
governmental bodies to negotiate with different stakeholders in the area to clarify rules
and responsibilities, in order to address these issues without compromising the vibrancy of
the street market.
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Appendix

Qualitative Research

The qualitative research aims to provide a more in-depth and personal understanding of the
public’s perception towards North Point. The research is conducted in the form of story bubbles
and one-on-one interviews.

Story Bubble

The story bubble captures intuitive responses from the public on their impression of and aspi-

rations for North Point.

BERABUEEN___

A0

Fig.9 Story Bubble Template

Main Topics

Quotes

More Public Space/
Amenities

[I wish North Point had a big
gymnasium.]

[I wish North Point had a
swimming pool.]

a lot more trees and plantsin a
bigger leisure park

[I wish North Point had bigger sport
venues. There are not enough
venues, there could be more table
tennis spots.]

[I wish North Point had more
space for resting.

Elderly have bad joints, (we) want
more place to sit.]

[Park with lawn]

[I miss the peacefulness and
quietness of North Point.]

Better Hygiene

[I wish Chun Yeung Street could be
cleaner.]

[I wish North Point had more
rubbish bins. Improve the
hygiene of the markets.]

[I wish North Point had escalators.
Cleanliness and hygiene.]

Presence, Variety
and Quality of
Restaurants/
Small shops

[Marble Road, fabric shops. The
shops of quality are all gone.]

[I miss how North Point used to
have Northern-Chinese Cuisine.]

[I miss how North Point used to
have Marble Road fabric market |

[I wish North Point had good
Cantonese restaurants.

North Point doesn’t have many
good Cantonese restaurants]

My advice to the government is to
protect small businesses from
their urban developments.

[I miss how North Point used to
have the State Theatre.]

Community Support

[l am willing to shop groceries
for elderly in the area.]

[As a waste picker, | wish someone
could support me, there are a lot
of community bullies.]

As an individual, I'm willing to
contribute towards the community
in North Point

Fig.10 Story Bubble Insights
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1-on-1 Interviews

We conducted 1-on-1 interviews with 18 people who live or work in North Point on topics of lo-
cal problems, place and identity, change, and community. The interviewees come from diverse
backgrounds, ranging from passers-by community members and shop owners, to social work-
ers and architects who reside in North Point. The list of questions are presented below.

The table on the following page presents issues and insights organized from the interviews.

Profile How long have you been living in North Point?
[HEAEAm7]
Why did you choose to live in North Point?
(R S NRI L A ]
Problems What do you think of cage homes, cubicles and subdivided flats? (Where are they?)

RUIERFEER. RE. EE. 8B (EMEmE?)]

What do you think of the issue of homelessness nearby? (Where are they?)
MRINMETEGHHEEEENRIE (hFI7EmE?)]

What do you think are the long term problems of North Point?
HMRR A1 ER KA E R EE?]

How do they differ from other districts?

DERAMEE(ERE?]

Place & Identity

What is special about North Point?

MRt m15es7]

Which place best represents North Point?

IES=SEERES =1

What do you think of the issue of new and old?

MR E R ERE?]

How should one choose between new developments and old cultures?

(S R E S A QNI BREE 7]

Changes

What do you see as the biggest change to North Point?
[REF/ItARARELRTE?]

What do you think of the connection between this neighborhood and the waterfront?
How often do you go to the promenade? How often do you go to the market?
MRBEEEHEINSBNHBNG? REAEREE? MBERAE—RET?]

What is your view on the new developments along the waterfront?

(RN EREEREER?]

Community

How is your connection with the North Point Community?

[fRELIE it R A ZR AN 7]

What are the proactive community organizations in North Point?
A mpLErEBt R 4R A 7]

Have you been participating in community events/gatherings nearby?
MRBEEMII S AT EERE/RE?]

How do you acquire information about this area?

[REMITE RS B A S A MLE?]

Do you think you could communicate neighborhood problems with the stakeholders
in the community? If not, how could we do more?

[RABBIREIEEET RO E BBMEREIG? WRAEE, BANUGEMEEZIE?]

Are you willing to participate in community co-creation? If yes, in what format?
(RFEEE 2 Et EHAING? MREE, FMUTERRK?]

Fig.11 Interview Questions
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Lack of Connection Between Old and New

Topics Issues/Insights Support
Issues to be Different understanding of realities for > (I) don’t think they (chun yeung street and the
Addressed different socioeconomic groups waterfront) are connected, the expenses are

different. (They) deliberately construct Harbor
North, YATA for high expenses population, but
Chun Yeung Street is for the commoners.
[(IBBEMER . HEIER - AEEILAE - —HES
HEAL  EEREHERETRAR(.)]

Poor living conditions (homelessness and
subdivided flats) results in negative
impressions towards the area

> (The bridge is) very dirty and messy, probably
with gang presence. | am scared and dare not to
go to the bridge.

[(FFB)4F7578 > 1P MY - IFUB RS > 7E&
BET > WK RIELFAT <

Hygiene problems

> North Point is not hygienic. There are a lot of
rubbish everywhere, from the streets, bridges

to the market.

[((AE@)ERZS > (P2 hR - AE#HE - 4 X%E -

i - HThEA - ]

Lack of (Open) Space and Public Facilities

> No swimming pool

[kt ]

> Too crowded

[XE]

> Insufficient space for leisure and activities,
spaces are better planned around the pier.

[ARRZER ~ JEENZERIERFS - (RIBIREEHEFH)

Lack of government coordination to tackle
local issues

> The government is unable to address the
issue (of homelessness).

(BT R NE R (FE B RE)]

Place & Identity

Strong Fujianese Presence:
(Population, Culture)

> Speaks Fujian dialect

[FEtREsE]

> Sells a lot of Fujian things.
(B4 2t %]

> A lot of Fujianese.

[ZREA]

> (It) really shows how North Point is
Little Fujian. [#FZRBIEAFRIMEE]

Convenience

> Convenience; with the North Point Street
Market and Chun Yeung Street, it is really
convenient to buy groceries.

[5ME > deaim™ - R BFHE -]

Changes

Improved Hygiene and Facilities

Detached From North Point Identity

> (it is) pretty good, the new developments are
not as old, they are cleaner.

(47 > SRREIHE > 52)F - ]

> The new buildings look the same, (I don't) feel
like it is North Point when | look towards the
pier, unlike the area around the street market,
there is a huge contrast between them.

(g EEdtk - REEBEESESEILA - 1B
PIETHEE - FERFARELE -]

Fig.12 Interview Responses by Themes
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Topics Issues/Insights Support

Changes Lack of Agency > (New developments are) inevitable, it is like
this for the whole Hong Kong.
[(FrERB)ETER » RESEHIRIT]
> () like quiet neighborhoods but there is no
way back, there is nothing we can do if it is
developed.
[(BEREF/ I EESKEILIREEE - ERAME
WAl

Community Multiple closed-off communities Despite multiple interviewees mention the

Need for coordination and initiation in the
neighborhood to bridge participation of
different groups/communities

Need for Promotion

Prefer Casual Community Participation
Events

Prefer Constructive and Effective Engage-
ment Events

Need for Preserving Intangible Community
Assets and Connections

active presence of clansmen associations in the
area, none are part of the associations or
participate in their activities.

> An insignificant citizen do not do these things
out of the blue, unless they are fighting for
something or they want to get into politics. If
someone is responsible for communication it
should be the district councilors, community
ambassadors, clansman associations.

[—fE/ T RESEHBHERE - RIFEEHES
MERK - ERAGER > BZERESS -t
BERE EAHE -]

Promotion is the most important aspect, (one
has to) let people know when there are activi-
ties, the flyers have to be special.

REESRE > FIESHEEAN > FEEFHID -

> Casual, such as dessert gathering,
small-talk without agenda
[BER, GlanwEKE, MBI RFEM A, FEETE]

> Simple

S

> Eating and listening to music, happy,
suitable for family and kids
[BRRBR -~ BIR B BE5—FKAM - REEHE]

> (1) would participate if the opinions are
constructive and are able to reach the
decision makers.

MIRREDERER > AINEXIRRELGSH - |

> | wish the DNA or culture within the
community could be preserved

(F2EEEEEIDNA SEXEEFRFINER - ]
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